
NAB, Trends in Radio Station Sales: 1993-95, from M Street Journal, September
27, 1995.

TOPIC: CHILDREN'S PROGRAMMING/NICHE PROGRAMMING

"It is a format for the top 100 markets. It doesn't mean that somebody in a smaller market can't

make money with it, but we really don't want to go much deeper than 100. As you say, it is

something that needs a large population to support it. When we deliver 8,000 to 10,000 kids to

an event, the local advertisers say 'We know somebody is listening to this and something must

be working' I don't think you can do that in a small market."

* * *

". -.. there isn't any reason why this has to be a local format. Kids don't care whether

Nickelodeon comes from Orlando or from New York . . .. They understand that media is more

national than local. Broadcasters always want to localize satellite formats as much as they can,

but you really don't have to do that with Radio AAHS."

Christopher Dahl (Formed Radio AAHS in 1990. The only national radio
network devoted exclusively to programming to children. There are currently 26
affiliate stations.) From Radio Ink, September 18 - October 1, 1995.

TOPIC: UNIVERSAL ACCESS

"Laws ensuring universal service can militate against networks creating classes of information

haves and have nots."

Economist, February 12, 1994.
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TOPIC: FCC GoALS

"The new chairman of the Federal Communications Commission said the two main

themes of his tenure will be to promote growth in the communications sector and to

ensure all Americans access to telecommunications services."

Wall Street Journal, day after Reed Hundt was sworn in.

TOPIC: NEXT GENERATION CD QUALITY

"Nearly lost in the movie orientation of these auspicious developments are the new disk's

staggering implications for music recording. Enthusiasts speak of a 'super audio CD'

that would far outstrip the present compact disk, with its 16-bit format and 44,000 Hz

sampling frequency. The new superdisk promises the first 20-bit recording at a sampling

rate of 96,000 Hz, with full-range uncompressed five-channel discrete surround sound."

Lawrence B. Johnson, New York Times, September 10, 1995 in an article about
the new digital video disks developed by Toshiba-Time Warner and Philips-Sony.

TOPIC: COMPETITION (Too MANY SATELLITE DARS PROVIDERS)

"Nobody would ever spend their own resources to produce a new idea if they didn't have

some monopoly power over it. "

Paul Romer "New Growth Theory," Forbes ASAP, June 5, 1995, p. 70.
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"The promise of monopoly power spurs entrepreneurs to their best efforts. "

Joseph Schumpeter, Forbes ASAP, June 5, 1995, p. 69.

"... if Clear Channel did own all 28 stations there [San Antonio], there would be more

diversity because there wouldn't be four country stations. There would be only one."

Lowry Mays (Clear Channel President)

"The consumer wants diversity of programming, not diversity of ownership," Mays said,

quoting FCC Commissioner Andrew Barrett.

Broadcastin~ & Cable, October 2, 1995.

TOPIC: AL GoRE ON THE "I-WAY"

"Each industry is trying to enter new markets while keeping competitors out of its own

old market. The motto seems to be, 'What's mine is mine - what's yours is negotiable. '"

My COMMENT: This is why the NAB wants to reopen the Satellite DARS application
process.

"Consumers want to ensure that they are not disadvantaged by the change that does come

to them - that they do not find the cost of being in the game rising constantly with little

benefit to justify it and no increase in the quality of play. "

My COMMENT: Supports a free, high quality service proposed only by Primosphere.
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"We need to listen carefully to the voices of industry, but at the end of the day we must

ensure that the marketplace favors real competition - which is after all never without risk

- not only the desires or well-being of a particular competitor."

My COMMENT: Supports Satellite DARS as a radio competitor despite risk to local radio.

"No team should be allowed to bring in ringers or begin with unfair advantages gained

from previous monopolistic positions and practices, and no team should be allowed to

unduly slow or complicate play. "

". . . regulatory delay must never be permitted to become a tactic of private competitive

advantage. "

My COMMENT: Argues against NAB delaying tactics and attempts to strangle new service

with regulations.

Forbes ASAP, June 5, 1995, pp. 112-115.
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UNTANGLING WIRES: TELECOMMUNICATIONS, LIKE POLITICS, IS WCAL, mE
WCALS ARE SAYING

"Already, though, there are fewer local news broadcasts in Richmond. After a wave of

radio station buyouts in the early 1990s, only one now has a substantial news staff. II

Wall Street Journal, August 3, 1995, p. 5.
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In .....ise of Ilte111te DAB
EDITOR; 1am writing concerning
the radio industry's opposition to Silt-
ellice dicital audio broadcasting .
perceiving it as a thmt to local radiO

servic:e. Your Feb. 8 article quoted
the National Association of Broadcast
er5 praising the diversity available
from commercial stalions in (he U.S.
today. I mainrain lhe diversity on
commen:ial radio-particularly on
FM-hu been declining and is cur
rently limited an most markets to a
number of varialions on a. theme of
rock music and vcry linle else.

lbiny years ago. rhere were few
er than I ,000 commercial FM stations
on llll: air nationwide. yet there
were many different formalS a~ail

able-instrumental easy iSlening.
inslrumental and vocal e_y listening,
classical, light classical. country,
top 40. soul. news-talk. vocals,. lradi
tional jazz. Broadway and movie
music. Spanish language, etc. Today,

mosr ofdlese fonnars have disap
peared from me conunercial dial; in
many markets several formats have
to be block programed onlO II single
nOllCOfl'lll1el'ial station if they are
[0 exist at all. Despite lhe currenr na
tionwide couot of nearly 7.000 FM
slalions. in many cities virtually all
5'ations lend to be one foon of rock
music: or another (light rock., easy
rock, adult rock. album-oriented
rock, classic rock, urban rock. pro-
gressive rock, country roc:k. and
OIhers, often wilh a foul-meum an
nouncer or two lhrown in). There is
no co.nmerc:iaJ classical. jazz. easy
listening. or even traditional coun-
try outlet. Many stadons haved~
such foJ'JTJ&lS io order to carry some
form of rock.

Indeed. FM ha5 become the
"..,asl wastcland"-a term used in
1961 by then FCC Cbainnan New
ton Minow to describe television pro
graming. The cllplOlive growlh o~ .
the cable TV industry saved. teleVISion
as a medium for those who seek di
versity. and gave jt more \'ariet)' and
quality than it ever had. lndu~try.

figurea show bfoadcastTV vlewmg
amana adults declined about 200
hours per capi... between 1986 and
J99J, while cable network viewing
went up 200 hours.

I I hope thal DAB can set
laun<:hed ioon (preferably with more
than SO mh1 of bandwidth allocated
for the service) in order to provide
competition 10 cable-provided digi-
tal Mio It home, and to let those in
lbeir lulornobiles•. thole whose ca-
ble operators do not offer digital au
dio, and residents in rural areas or
others Jiving beyond the reach of cable
to have the divenity now availabJe
from the likes of DigilaJ MusK: Ex
press and Digilal Cable Radio. 1
fear rad~ broaculen who can', com
pere in a world willi dilgital cable
and saaeJlile audio wiJJ .react as TV
brolldcaslel'$ did to cable-first rry
ing to block. il. and (when thaI failed)
crying for muaHury slatus.-Eorl
F.. M,lIlo" Arlington. Va.
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......C......om ...........~r:v--
U.S. Must Protect Jazz,· ·,Its 'Classic' Music Fonn

opean govsmmentB "l,lAlJ1d a greater per
cema,e oftheif eultma! budgeta to aupport
their local jaa artist& than does the U.S.
govemmenL

Politicians now w;mt to cut funding to
pUblic radio-tbe only outlet remaiDing for
traditional jazz.

The U.s. govemment and ao-eaUed be
nevo.1eJlt foundations spend more dollars
promoting performaaeea by philhannonic
orchestras (which play the mWlic of ElI1'O
pun compoeen) thAD they do jll&l mUllic.
" small fortune wall spent at the WQJ'ld
Cup in Los Anplea to ?rQ88Jl,t the 3 Tim
on. Was there no companhle talent of
Ameriearl Mlleic available in the U.S.? 1B
the alollll "Be Americ:an, Buy American"
limited to the Butonaobile induatry? (The
Japanese seem to 1'88peCt and listen to
mOl'8 jaa mll8ic than dl. Americus.)

Unless radio, the govemment, the vari
OUi tounclations, and record labels jointly
pool their ruouraes and act expediently,
we will kiD Ameriea'(i oJ)Jy tnle classical
musu: farm-jaa.

'IS Cli.
American, Buy
Americln"
limited to the
luto induny?'
Yuellf GMlIIIIe
~ofHlp....ac,..n
......_ Ameri.. Inc...... .,.11.

• BV VUSUF GANDHI i ' One of tile ab'ageet. pheaomena I have

\

eome acrou in my uperiaee with jaDI
, The art.iele "HipJau BOON .A.duh AJter. " AC formatl is the neption of lIOJ'De recent
native Radio" (Binboard, April 15) may jaza recordiDgs. which are called too "ur-
have d8lightad 80me jurlAC format prol»- l ban.... That does not mike senae, sincei-
nents. but tD a lot of contallporary jazz mu- waa Cleated in urban environments (New
lddana and faIUI, it apeUed disenc:hantmant Orleau. New York. Clricago). If by "ur-
with cvrent radio trwlds. ball" the stations mean "bJaek," then lean-
~rdiDc to comments in the ric:le, it not understand their rtIUOD for playing

189ma that lome programmen and con- artists such as Luther Vandross, Anita
aultanta no longer perceive jazz as a vaDd Baker, and even :Michael Bolton (whose
art tonn, but lIII a mere "ehart" form. No BOngs manifest the traditions of soul mu-
wonder some of the grute8t artists of our sic).
time are not receiving the airplay they de- I Creativity ill the elI8enee of iaIz music.
gr,/8. To expect juz artiIts to format tMir musk

Jau baa evolved tbroUi'h the yea,n" with to fit juriAC stations ta ine«ectl'estrietirag
artists drawing on their uperienees and creativity. One amderstands the financial
the sound. of their environments. In the aspects of jaaiAC ItatiDllB tiPtening their
late '608 and early '70s, artists such as fonnat&. However, their JII'OPBIDIIIef' and
Miles Davia, the Crusaders, aamsey conBUltants lIeem to underestiniate the fn-
Lewis, Chick Corea. Herbie Haneock, telBgence of adult 1iatenen.
Weather Report, John McLaugblm. and i Money cannot alWQ8 be the bottom llne
other. evolved their jau atYlings uUnr \ :', for radio 8tatloDs. They bave a duty to edu-

- rocklUB elements to c:reate what is reo cate &nd. Inform their lUtanera. Why CUI

fened to as "fusion" or "contemporary I they not have a couple. of houra a day of eon·
jazz." temporary cutting-edge mWlic, which

Thia 11M rile tD Btationa such aa WRVR \, would give liatenaIJ an inBight illto not only
New York, which played a variety of jazz Ii ~loe veteraninDova,ton,"aueh as Herbie
muic and pzouented the opparturUty to Ii.. 'I·, WI

ten to aWide~ of music and artiats. .-:'_=:-....::;;,.;;;:~;;:;"";:;:::;;====~==-....-.......;:;.._~..~-.---_.
This in tum generated record salea not only Hancock, Chlek:Corea, and othen men-
for l!Ontemporary art1st.a, buUor traditional tioned earlier, but also the wealth of
mulidanll to whom the baby boomer audi- yOllllger talent, such as Kenny Garrett,
enee could listen tor the fint time. Roy Hargrove, and Dianne Reeves.

However, in the early '8Os, major corpo- Radio is not the only ealprtt. The govern-
l'atiODB started to buy Ollt these stations ment, industry foundations sueh as
and converted their fOTmats to eater to PDp. L
war music forms.

Contemporary juz vtists saw a ray of
hope in the late '80., when tM format was
revived as jaulA.C, which eneompulled.
once apin, a wide variety of contemporary
jazz artists. But. thea. stations have now
shrunk their format.a, eliminating the crea
tIve musicians who have been on the cutting
edge of the ever-evolving eontemporary
jUt circuit. In !aet., the jaztJAC format has
becollUl akin to so1\. AC fonnats. A host or
pop, artists ani being pilI88d oft'liS "smooth
jlW:," which is milleading to baby boomers,
WAO are completeJy Wlfamiliar with the art..
ists who l!stablished this pnre.

._-- ----.---.,~O:_~----,~ .. ,,__-
l--.'. and _Up.-"tC on "is~ lIIMasa ~fOIl/lIIIlIP".i~I"l",""gf.....1nlMIt.TIwGIIlnnalJll8d _ not_r1ly'.ufBlIIba.JI 1'llllillllpl1lSlt'l I

UbII5l1lOUld De .....1lIBl lit thB L8IIIn EditDr. c:orr-lI1IriIs !Ilauld lIB &IlbrnIIIBI b CaINNnIary EdIlDr Suwi NU BM....,. 1515~, .. 't0f/C. N.V. lDD36,,'

;
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Broadcasting and Cable, July 10, 1995

Radio stocks flourish in first half
Boosted by economy and anticipation ofderegulation, average price up 46%

By Donna Petrozzello

Radio stock prices in the first six
months of 1995 have paced well
above the market average, spurred

by declining interest rates, healthy
advertising revenue and the prospect of
deregulation of the industry.

.The average radio group stock price
appreciation since Dec. 31 is 46%,
compared with the Nasdaq composite
index stock price appreciation year-to
date of 25.5%, according to broadcast
analysts with Alex. Brown & Sons.
Industry analysts expect the uptick to
continue for the rest of the year.

"Clearly, the radio group is reacting
favorably to the anticipation of deregu
latory events as part of the teleom bill,"
says broadcast analyst Drew Marcus of
Alex. Brown & Sons.

"Radio stocks are up an average
50%," says stock analyst Harry
DeMott of First Boston. He cites strong
advertising revenue, lower interest
rates and, particularly, the anticipation
of deregulation as key factors "pushing
these stocks up into the stratosphere."

DeMott predicts that radio stock
prices will rise slightly for the rest of
1995: "These stocks should do no worse
than the market overall and will proba
bly come out ahead of the market."

The potential for industrywide own
ership deregulation is one of the major
factors propelling radio stock prices.
After the Senate vote to adopt the tel
com bilI, which eliminates national and

local station ownership limits, stock
prices for several radio groups jumped
in mid-June.

Clear Channel Communications
stock, for example, traded at $61 per
share on June 9 and at $64 per share
one week after the vote. Likewise,
shares of Infinity Broadcasting Corp.
traded at $30.25 on June 9 and at
$34.50 on June 16.

The teleom bill also is expected to
gain strong support from the House 'of
Representatives, which will debate the
bill later this month. Analysts agree
that the prospect of deregulation and
declining interest rates will keep radio
stocks attractive.

"It is very rare that stocks will move
in the opposite direction in the face of a
deregulation," Marcus says. "Under a
deregulatory environment, you'n see
massive consolidation in the industry
[that] will be good for stock prices." He
added that after the Congress approved
duopoly in radio ownership in Septem
ber 1992, the consolidation that followed
spawned stock price increases among
the radio groups that traded publicly.

Analysts also have speculated that
radio advertising may be bolstered dur
ing the last half of 1995 with ads for the
1996 summer Olympics and political ads
for the 1996 presidential election, which
may keep revenue growth strong. •
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REVISED 1_(PROFORMA) GROUP REVENUE ESTIIIATES

The ink wu _rely dIy on rff'/ MW edition of
Oypo" 8'* Bmyp PiMdsw when. tine major
_II were ........... or are rumored to be irnJni.
nent. ThaMnounced dMI wu the Ev....n.:qui
Iition of Pyramid for IIboUi S31e,OOO.OOO (a figure
WhIch 1neIl..working CIPItaI). The deal which ap
pel" illl..... is the WeItinghouMbid tor CBS. The
amount paid for CBS's~ IIItiDns wcUi be about
$800,000,000 or... The other pending deal Is for

Eatl..... Continued...

Chancenor to acquire Shamroc'k for .round
$400,000,000.

if .. theu dDgB catch all theIe r8bbIa (Md fur·
ther .......ion IIIow8 thlm to.. d .. rIIbbIIa-:
1twICIIIah) the,.group rank1ng118hou1d1aOk..".
thing Ike this:

,.'--- - , _------'----

1113
B6HI

(4)

(1)

{3}

(7)

( . )

(6)

(15)

(11)

(8)
(9)

(18)

(21)

(10)

11M
DAHl

(4)

(1)

(3)

(6)

(25)

(5)

(9)

(8)

(7)

(10)

(13)

(17)

(12)

,.
IWtI GROup

1. Westingho.... {wiCBS}

2. Infinity

3. Capital CIiGsIABClDisney
4. EWigiee.'\ (wlPyramid)

5. Chlli'1ceIlor (wiShanvodt)
6. Cox

7. Clear Channel
8. Jacor
9. American Radio Systems

10. VI8COm

11 . Bonneville

12. Envnis
13. S~ehanna

STATIONS

39-

27

21

34

33

15

36

26

27

12

17

8
16

ES1:1_
STATION
BDiHYI

5509.3{1(),OOO

361,000,000

273.300.000

285,200.000

185,200.000

145,900,000

, 36.600,000

130,000.000

122,400.000

120,000,000

117,500,000

110,000,000
, 04.600,000

Also the foUowfng groups have II chance of Dilling over '100,000,000 cUing 1_ if they have a superb year or it they
make any further acquisitions during the rest of the year: El, Gannett and Cilicastel'$.
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DUOPOLIES IN INDIVIDUAL RADIO MARKETS
ANALYSIS #3 (FALL 1994 RATINGS)

This is my third analysis of the impact of duopoly upon individual radio markets. The first was published in
February 1994 after the Fall 1993 rating books. This analysis uses the Fall 1994 Arbitrons.

Before moving on to my key findings it is important that you read and understand the boilerplate. Markets
included in this study are 144 Arbitron markets which are surveyed in both the Fall and the Spring A.rbitrons. The
study uses revenue estimates for 1994 from Duncan's Radio Market Guide and audience estimates for Fall 1994
from Arbitron. Duopolies included in this report are those which were closed or announced by mid-Febl1Jary 1995.
The study assumes that those announced by that date will indeed close. Since some of the duopolies were not in
place throughout calendar 1994 the revenue estimates are pro forma. This study does not include LMA's. SMA's,
etc.

KEY FINDINGS
• The average radio market had 35.1 % of the 12+ shares (Mon-Sun, 6A-MID) controlled by duopolies.

In August the figure was 28.3%.
• The average radio market had 48.5% of the market's revenue controlled by duopolies. In AJgust the

figure was 39.2%.

• Medium markets continue to have the fastest rate 01 duopolization. Small markets stillla~ ,vith large
markets close to' the average for all markets.

LARGE MEDIUM SMALL ALL
MARKETS MARKETS MARKETS MARKETS

(1.25) (26-75) (76+>

12+ Audience Shares: FAL94 34.5% 43.4% 29.'% 35.1%
(SPG 94) (31.8%) (34.6%) (22.7%) 28.3%)
(FAL 93) (23.7%) (28.2%) (17.4%) '2' .8%)

Revenue Shares: FAL 94 44.0% 60.5% 40.7% :+8.5%
(SPG 94) (39.8%) (47.9%) (31.6%) (39.2%)
(FAL 93) (30.6%) (38.7%) (24.S%.) 130.7%)

Markets With hiahest levels of 12+ audience shares controlled by dugpolies*

1. Columbia, SC 74.7% 7. Indianapolis 68.6% '2. Denver
2. Buffalo 73.9% 8. Rochester 67.2% 13. New Orleans
3. Grand Rapids 73.5% 9. Richmond 64.3% 14. Green/Spart
4. Nashville 72.8% 10. Austin 62.5% 15. Miami
5. Louisville 71.7% 11. Albuquerque 62.3% GreensIWS
6. Fort Wayne 70.8%

~ Raw 12+ shares -- nor adjusted for below-tha-line listening nor for '70st listenin9. ..

'31.9%
61.8%
00.7%
59.3%
59.3%

conrinued on next page
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Key Findings Continued••.

Markets with highest levels of revenue controlled by duopolies

1. Columbia, SC 95,4% 7. Indianapolis 89.9% 12. Providence 84.2%
2. Buffalo 95.1% 8. Albuquerque 86.9% 13. Denver 83.6%
3. Grand Rapids 95.0% 9. Louisville 86.5% 14. Augusta. GA 82.6%
4. Fon Wayne 94.8% 10. Austin 85.7010 15. Spokane 8'.9%
5. Prtsmth. NH 94.0% 11. Rochester 85.3% 16. Richmond 81.2%
6. GreenslWS 90.2%

Individual duopolies with high"t
individual dyoDQli,s with hightst 12+ shares DIJ'C.ntaaes of tty. in their market

1. Louisville - Clear ChiSnow. 33.9% 1. New Haven - Clear Channel 54.0%
2. Charlestn WV - 'IN Radio 31.2% 2. Syracuse • NewCity 50.3%
3. Modesto • Citadel 31.0% 3. Modesto • Citadel 49.6%
4. Rockford - Airplay 30.3% 4. .Akron - WAKR,WONE,WQMX 48.6%

Syracuse • NewCity 30.3% 5. Flint • Faircom 46.4%
6. Baton Rouge - Citywide 28.4% 6. Louisville - Clear ChiSnow. 46.3%
7. Rochester - LinCOln 28.0% 7. Stockton - Silverado 44.9%
8. Allen-Beth - CRB 27.2% a. Montgomery - Colonial 44.8%
9. Sacramento • Chancellor 27.0% 9. Reno - Citadel 43.9%

10. Cincinnati • Jacor 26.9% 10. WB/Scranton - Keymarket 43.8%
11. Montgomery • Colonial 26.8% 1'. Rockford -Airplay 43.0%

Grand Rpds - WOOD-AF, WBCl·F 26.8% 12. Cincinnati - Jacor 42.8%
13. Peoria • Kelly 26.6% 13. Spokane • Citadel 40.9%
14. Reno • Citadel 26.5% 14. West Palm - Fairbanks 40.6%..

SOME QBSE.RVADQN~

American radio continues,to duopolize at a rapid rate. In 11$$ than 2 1/2 years over 35% of 12+ audience shares are
controlled by duopolies and 48.5% of revenues go to duopolized stations. This means that the duopolies' audience shares
have increased by 24% (6.8 share points) in the six months since August 1994. The revenue shares have increased by
about 24% (9.3 share points) in the same time periods.

In the last six months the pace of duopolizing has been the quickest in medium-sized markets (26-75 in population rank).
Activity slowed in the large markets where duopolized shares increased by only about S% and revenue shares by 10%.
Station trading in large markets slowed in the last half of 1994 mostly because the inventory is limited and expensive. This
contributed to the slow pace of duopolization in those markets.

Only 12 of these markets do not have any duopolies. InAugust there were 17 markets without duopolies and a year ago
(Feb. 1994) there were 28. With the exception of Evansville. all of the markets without duopolies were shadowed or umbrella
markets.

s
Last year I predicted that by this date duopolies would control 35% of 12+ shares and 44% of revenue shares in the

markets I follow. Not bad! The actual figure was 35.' % and 48.5%. By the end of 1995 the figures will be about 50% of
audience shares and 64% of revenue shares.

If we do not have further deregulation Jthink the dlJopolization process will be fairly mature by the end of 1997. At that
time 60% to 65% of 12~ shants will be controlled by duopolies and perhaps 72% to 17% of reVenue shares.

2
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Diet") satamtc broa"estin, jy" expected fD be major CDJDpeulOr to local radio stations, pres. of ladio Advertis·
ing Bureau (llAB) said Tues. :RAB Pres. G2ry Fries said following his "Slate of the ludmtry- speICh to NAB COD~

veatiOD. that -satellite will oaly be able ro do onslhiol- deliver music:. II He.said consumezs ha...e had!billt,. in their
c::azs 10 hell' high-quaJicy music for lome time Waugh CD playezs, aDowing listeneD to play music lhal they, DOl sal-

.. ellirc propammeJS, choase. In addition, Fri~ tolcl us. <:OIJSumelS like ~mlDercials and 1ccalism fromstaboas, con
uasting that situation to SlteDite suvicesl which he called IlsWile." Pries' view diverges from ICSIUDor.ytbat NAB
has giveD to CoDpess in support of legislatiOll (s-()52) wbid\.~uld liftoatioul mdio audience caps. ~TAB Pres. Ed
WDd Fritts has repeatedly toIItifl'ci that c:aps should be lifted to face compandoD from satellite that c:ar. beam SO chall
nels of IZlUiic into leal uwbls in campctitiOD with SlatiODS. Bu~ Frias said be doesn't see "on the hotaDD"utellite
service.s teplaciq reIatiomhip of loc:al.tadio to Jistene1'S. Fries also said that radio adveltising is all 1II'011g upward
trelld, but stations sbawd be agressive ill pursuing luger share ofadvenismg dollar. Fria said radio last year
~ec1 Yellow Pages inad leveDUC. should post 8~·9% growth this year: "Will this prasperily lasE? Yes." Fries said
radio listeneJShip bas held steady through introduction orcasseLte and CD playen in em, aDd he said RAB will re
luse. survey soon showin, more up-to-d&te fipres reachiDS same CODcl\ISiOD.. In. his speech, Fries als\) commended
fritlS and NAB Exec.. Vp Ja.mes May for helpiDg 10 pemuade CoDgJeSS ID pass legisla lieD relieving radio stations of
netci fOI long discla.imelS for rental cars. Task \filS bard because bill was in Banking Committee, -hich isn't usual
field for NAB lobbyis1S. Fries said.

....
"
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East Tennessee: Local sports
rules
In two small cities in east Tennessee
Clinton and Oak Ridge-Ron Mer
edith has built an AM-AM combina
tion that serves two distinct audiences
within one market. His stations both
~over local sports with remarkable fi
delity: even junior high games and ju
nior varsity games are broadcast live.

WATO, in Oak Ridge, had struggled
under previous ownership, and even
went dark briefly before Meredith
bought it. Although there is little over
lap in programing-wATO is news/
talk, while WYSH programs country
music-the stations share a single
sales staff, production staff and three
on-air announcerS.

"With the advent of digital. with
the expanded band, and with the dif
ferent things the FCC (s finally mak
ing some headway on to help AM. I
see it as a gold mine." says Meredith,
who runs both stations with his wife
Denise. •'Where else do you have the
chance to narrowcast to your commu
nity? If we want to talk about lost dogs
on our stations, people will not only
accept it, they'll appreciate it." •
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ATTACHMENT B

AFFIDAVIT OF RICHARD COOPERMAN

1. My name is Richard S. Cooperman. I am an engineer who is familiar with
satellite communications. I have a particular expertise in technology involving the
Satellite Digital Audio Radio Service ("SDARS").

2. I have read the Comments of Cracker Barrel Old Country Store, Inc. filed in this
proceeding. In its Comments, Cracker Barrel asserts that, through the use of CDMA, it
may be possible to accommodate up to 465 "compact disc quality," 128 kbps channels for
nationwide (or CONUS) service in the 50 MHz of spectrum allocated to SDARS.

3. I can find no engineering support for this claim in Cracker Barrel's comments.
This claim is a bare allegation and its technical underpinning is not revealed in the
comments.

4. Given the current level of CDMA technology, it is not possible to accommodate
465 compact disc quality, 128 kbps channels for nationwide (or CONUS) service in the
50 MHz of spectrum allocated to SDARS.

I swear under penalty of perjury that the above statement is true to the best of my belief.
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